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From Benelux | 2012

Temporary P-O-P

Innovation Across Europe
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Name: Leffe Beer presentation

Placement: Delhaize QM(O@rWLm(A&t

POPAI Europe Comments:

Brand look & feel in the beer
category).

Dividers/ separation to give the
brand a strong visiility),
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Name: Heineken

Placement: §(At96r’mm’@é’c

POPAI Europe Comments:

MWassive stand alone display;
the tap challenge.



Name: Kituals

Placement: Rituals

POPAI Europe Comments:

Temporary.

Outside the store. Tn the store
wWindow in combination wWith
visual marchandism@.



Name: Fashion

Placement: Clandia Strater

POPAI Europe Comments:

A totally different approach of
the sale period, three colours:
black, white and red.



Name: Yine D(Sp(ﬂ@
Placement: Supermmket

POPAI Europe Comments:
Information alpout the wine.

Suggestions alpont food in
combination with wine, based
on art and copy on carton
boxes.



Name: Gamier

Placement: Q(Apalfmm’@@t

POPAI Europe Comments:

Low cost material, presentation
new product and signage in
HO cm shelf



Name: Bertolli

Placement: Q(Atﬂgl’mﬂrk&’c

POPAI Europe Comments:

YWelcome the world of Bertolli

r




Name: Finimal

Placement: Kruidvat DI’M@ Store

POPAI Europe Comments:

The use of a category leader
to highlight the whole catedory)



Name: BU&V\(AOHC

Placement: Department Store

POPAI Europe Comments:

Msin@\ the QR code to show
the shopper on the mobile the
whole collection.



Name: Philips TV Accessories

Placement: Wledia W\ arkt

POPAI Europe Comments:
Clever idea for your TV,

MWedia Warkt, the fixture in
the ook and feel of W\ but
made by Philips, but only) with
Philips product on location!



Name: L&af

Placement: Sevem( Channels

POPAI Europe Comments:

Several P-0O-




Name: TCT Taris XI.

Placement: Cosmietics

POPAI Europe Comments:

The store fixture is designed to
highlignted actual or new
products.



Name: \froom & Dreesmann
Placement: D@pﬂftm@n’c Store

POPAI Europe Comments:

Temporary display, signage,
cross merchandising based on
a actual theme EK football.
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Name: Staropramen
Placement: SM(O@I’ & H@parmar(éets

POPAI Europe Comments:

The aim of this stand is to
enhance the visiplity of this
beer brand within the beer
category),

Simple and interesting design,
reasonable price. The founded
shape evokes a wooden beer
barrel



Name: Coca-Cola Emotion
Woman display

Placement: Interspar

POPAI Europe Comments:

Successtul P-0-F mean in
attracting shopper attention.



Name: Snickers Gas Pump
Placement: Interspar

POPAI Europe Comments:

Attractive stand at a4 high level
of des(@n.

The pump s an excellent idea
that evoles ‘an energy supply’
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Name: Velux

Placement: OBL

POPAI Europe Comments:

Temporary display for discount
events in"OLY) retail chain.



Name: @WL(OOM@ -0-P tools for
cosmetic products

Placement: DWW\, Kossmann

POPAI Europe Comments:

©-0-P means for promotional
activities in specialised retail
chains.



Name: @WL(OOM@ -0-P tools for
cosmetic products

Placement: DWW\, Kossmann

POPAI Europe Comments:

©-0-P means for promotional
activities in specialised retail
chains.



Name: Complementary product
cate@ories

Placement: Home a(a(o(mnce and
electronics retail chains

POPAI Europe Comments:

Sales promotion of
complementary product
cate@mes.



Name: Danone—Activia

Placement: Ahold, Tesco
~hypermarkets

POPAI Europe Comments:

The aim of this project was to
Araw consumer atfention to 4
new preminm produnct and
highligint this new product on the
shelves.

This mm/gaé@n included several
types of P-0-F materials.



Name: Shelf Talkers Activia

Placement: Ahold, Tesco
~hypermarkets

POPAI Europe Comments:

Shelf Talker as a part of
promotional campaign.



Name: [ eerdammer cheese

brand
Placement: H@(O@I’Mm’(éé’cé

POPAI Europe Comments:

This special tool communicates
the brand attriputes and
product quality.



Name: Tallet Decoration
Budweiser Budvar

Placement: H@p@l’mﬂﬂé@’cé

POPAI Europe Comments:

Maximum visiwility, while maintaining
ease of products manipulation. Qraphic
themes are designed to cause
interruption of customers and to
motivate them. Themes are applied not
only around the pallet position, but eye
catching part is fixed in the centre of
pallet providing maximum exposure of
whole application.
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Name: L@@O D(A(O(O
Placement: To@s' TQ’(AS

POPAI Europe Comments:

Crossmerchandinsingwith a
product for @(r(s set hp in a4
category for boys.

Strong code color(pink) and
pictures.



Name: [.a [aitiere / Vestle

Placement: Carmfaw

POPAI Europe Comments:

Temporary covering of a
permanent gondo a for a
pmmotion mmtm(@n.



Name: W\ilka / Kraft

Placement: Cmmfwr

POPAI Europe Comments:

Wl t(? e pmduct ine for a sales
event (set up for less than |
month).



Name: Auchan

Placement: Auchan

POPAI Europe Comments:

Easy covering for boxes and
N@&\@v(sdaiutg.@ ‘Pﬁﬁ 2 e




Name: Wlaybelline / Loreal

Placement: Qe(ohom

POPAI Europe Comments:

Windows: few components for a
high impression.

Bvent the brand s not visiblel



Name: Tribal Attitude
Placement: y\/@S (QOCh@Y

POPAI Europe Comments:

Cheap material made in a
single substrate.

few real products used.

Very @00&( (mpression in the
Windows!



Name: [evi’s
Placement: [ev(s

POPAI Europe Comments:

Tanslation in shop of the
showcase used for the windows.

They needed place to arjue
thetr ‘green’ attitude.



Name: Columbia & Ainvell

Placement: (o Q(OOF’C

POPAI Europe Comments:

tasy covering in cardloard for
temporary) pmmotéon on
permanent end of aisle.



Name: Ferrero

Placement: Carmfow

POPAI Europe Comments:

MWassive island display unit,
Very consistent.

The dummy egg draw shoppers

attention.



Name: [ (nAdt

Placement: Carrefour

POPAI Europe Comments:

The air-filled mbbit s clearly
impossible to miss in the
central aisle.
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Name: Qosser Natur Zitrone
Cosser Natur Zitrone 007

Placement: [, gpm’ (S(Ap@t’mﬂl’ké’c)
2 Tnterspar (hypermarket)

POPAI Europe Comments:

L Taper displays with decormtion
elements and real fruits on round
shelves.

2 Taper displays with decoration
elements, vacunm (30, polypropylene)
posters, neoprene coolers and real fruits,
parasols, sample product in PVC
display,

Brand owner Heinelken



Name: Soproni Citrom Radler,
Soproni Narancs Radler

Placement: YWestend 2000 (independent
retail) Spar upermarker)

POPAI Europe Comments:

Faper displays with decoration
elements, vacunm (30,
olpropylene) posters, and real
ruits, paper based writeable price
talkers.

Brand owner Heinelken



Name: Borsodi (mainstrean beer)
‘Geer for Your team” promotion

Placement: COO® CBA, Spar
(upermarkets) Auchan (hypermarket)

POPAI Europe Comments:

All kind of LAMA variations for
the different store types tailoring
the same brand same promotion
for the different Retailers.

Brand owner Wolson Coors



Name: N\estea - new flavours
Placement: Auchan (h@(ﬂérmdl’ké’c)

POPAI Europe Comments:

L AMA ring for @mdo(ﬂ end
decoration, high visibility.

Brand owner Coca~Cola



Name: "\l - (HW\@MMV\ cartoon
tigure baly fox)

Placement: YY\atch (supermm(éet)

POPAI Europe Comments:

Sticker collectin alty program
Aeveloped oY) W?atcf?« T%j s?w«er
boolks Fomctwn as M@M metering
as well. There s a special shelf
ﬂp ccmw{ into the lower part of

% (us LAMA holding 30
k@ ol

[ positioned for kids.

Brand owner Watch



Name: Astor 60. birthday
MWomen's Aay promotion

Placement: Auchan (h@p@rmm(«@t)

POPAI Europe Comments:

Wodular LAWA for 2 sizes: bi
and small stores C0O m2 and
m2) imitating a leanty) salon for
ladies where they got free beauty
consulting, test make up and
hair dressing. Attracted high
attention. Can e mdes(@ned for
other occasions.

Brand owner Astor



Name: Z@Wﬂ
Placement: Hypermarkets, Local chains

POPAI Europe Comments:

Coardboard standee educating the
importance of the length of the toilet
paper. Real packs are glued on the
front, real paper in the middle, so
shoppers can touch it as well.

Leaflet, connected to toilet paper
education campaign. There is included
information of the length of paper
(20.7m)

Brand owner: SCA Hygiene Products



Name: [ibresse

Placement: Tesco (hypermarkets)

P73

POPAI Europe Comments:

Talette Tsland’ secondar
t(ﬂ(acement for the whole Libresse
feminine h@@(@ne) Assortment.
Branded print palette covering
and a large triangle imade and
price off Communication.

Brand owner: SCA Hygiene
Products



Name: Spar bakery

Placement: Spar (SM(%VWL&I’(A&’C)
Tnterspar g\g(aermar(w’c)

POPAI Europe Comments:

Cardboard print installed on steel
standee with chandgealole price
communication. Bg basket for
the real product. €ye catching

Brand owner: Spar



Name: Bottyos Guru (Aairy snack)

Placement: Spar, Coop. CBA Gupermarket)
Tnterspar, Tesco (hypermarket)

POPAI Europe Comments:

Integrated in-store campaign
With tasting from the hostess
table and from branded Golf-
carts. Secondary branded fridges
at the @ondom ends.

Bottyos means dots, that's why)
all those red dots are everywhere.

Brand owner trieslandCampina
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Name: D@bomh
Placement: Esse(om@a

POPAI Europe Comments:

Temporary floor display for nail

otisf\. The colour, very) important
g@ﬂtum of this king of product,
has strong visibility), becanse of
the black background

The little nail polish bottles are
placed in some little holes, so
the colour is the only visible
thin@.



Name: Procter & Ganmble

Placement: S\ A

POPAI Europe Comments:

Promotional aisle in paper
dedicated to Dash, a product of
Crocter & Gamble.

On the top there s a poster with
4 promotion claim sponsored by

the retailer, SMA.



Name: Coca Cola
Placement: B(la

POPAI Europe Comments:

txtra display with 4 stmn?
power of communication thanks
to the imades placed on the
top of the project.

High visibility and large space
for the brand and its different
references.



Name: Rio Ware
Placement: In’cét’Stﬂm’

POPAI Europe Comments:

Floor paper displays with
Adecoration elements linked to
the brand (ogo.

TNear the two displays, closed
into 4 Qondola, there s also a
promotional desk with cards.



Name: Florucci

Placement: Cmmfow

POPAI Europe Comments:

A((Fmsh dedicated to an Ttalian
salamdi The aper gondola (s
very) simple, but in ’c(w top
presents the Ttalian | L?O tMt (s
A strong reference of the product.



Name: Gallbani
Placement: IP@FCOOP

POPAI Europe Comments:

Very particular allfresh that has
t&\i 5 ape of three-wheeled
vehicle

Tt s ironical, but it underlines
the freshness of the product.



Name: HM@@&@S
Placement: Auchan

POPAI Europe Comments:

Floor paper displays with
Adecoration elements that
underline the features of the
products.

Near the display, closed into a
Qondola, there & also a
promotional desk with cards.



Name: Kinlpo

Placement: Auchan

POPAI Europe Comments:

Floor paper with a totem in the
’cOtﬂ.

Thanks to its colours, silver and
red, it (s very visible and
attractive.



Name: Procter & Gamble
Placement: IpelfCOOP

POPAI Europe Comments:

Promotional aisle in paper
sponsored by the retailer,
percoop. Tt ts dedicated to

liquid cleaner and cleaning
fluid.

On the top there s a poster with
4 promotional claim.
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Name: Coca-Cola plastic bottles

Placement: Carrefour Planet

POPAI Europe Comments:

Temporary display hanging from the
shelves of other related products as
snacks, chips and pizzas. The display
pursues successfully two objectives:
brand visiility with product storage.
High visibility becanse of the size, the
shape and color, as well a the
placement. There is the (ogo of the
company in the middle.



Name: Atin Claro Albo
Placement: Carrefour Planet

POPAI Europe Comments:

Very appealing and original isle boat-
shaped, situated in the seatood
department, with strong brand
communication, on the sail and
around the boat.

The display s filled with the product
of the company).



Name: Bfrutas

Placement: Carrefonr Planet

POPAI Europe Comments:

Taking advartage of the next Olympic
Games, Tascual promotes its drink for
Young people by making them play in
A videogame, recreating an athletics
track (carpet). The display consists in
two antomatic displays at the sides of
the isle and a frontal display with
Aigital support (TV),



Name: Brelkies Deli Sance

Placement: Carrefonr Planet

POPAI Europe Comments:

Brelkies uses a simple but original
display to show its product. Although
the display is not really attractive in
front, (n the sides there are two bottle~
shaped displays simulating the
product, to draw the shopper attention
on the product.



Name: D@rmopmteccio’n
solar Avene

Placement: Chemistry) in a Comercial
Center called La Waquinista

POPAI Europe Comments:

Display found in a shop window of 4
chemistry. Using cardloard Avene
intends to recreate a daily beach
situation, through a mobile home, a
surfboard and a beach stall with an
origiinal solar menu. High visibility
becanse of the freshness design of the
display,



Name: Cosmetics Bélle

Placement: CﬂpmbO

POPAI Europe Comments:

Belle has developed a complete marketing
strateqy) using several -0-F materials placed
in different places near the product, to reinforce
his presence in the store. Tloor display from
Captaloo's cosmetics brand Belle with eye-
catching use of LED'S around it. This display
(s very strong because of the black and fuchsia
colour combination, enhanced with the lights.
Round little leaflets in between Bellg products.
Display hanging at the end of the shelves for
shoppers to pay attention.



Name: \/itaflor
Placement: Cﬁ\@mist@

POPAI Europe Comments:

Modem-looking floor display with a showy
design. The product is made of royal jell,
and for that reason, using the hexagonal
shape of the packaging, the display
simulates an apiary. The product is
completely integrated in the display, and
the logo of the brand appears several
times. The ‘honey’ colours used fit perfectly
(n the display and the environment.



Name: Ducray Wlelascreen

Placement: Chemis’c@

POPAI Europe Comments:

Really impactful floor display with
simple lines and minimalist design.
Ducray not only exposes his product
and accessories ut also gives a briet
information about the product to the
shopper.

There is an excellent coherence
between the display and the product.



Name: Bombay Sapphire
Placement: CﬂpmbO

POPAI Europe Comments:

Colourful and noticeable floor display.
The brand uses blue lights to
emphasize the exclusivity and (uxury
of their product. With a simple design
and a big logo, this display draws the
attention of the shoppers.



Name: AJ((A((&&L (Uriachlabs)
Placement: Ch@m(s’c@

POPAI Europe Comments:

Aquilea is known for offering a natural
solution for the care and health welfare.
Through this display Aquilea warted to
reproduce the trunk of a tree to transmit
the USP of the products they are selling,
The logo is situated at the top and at the
bottom of the display, and green and
rown are the main colours. High impact
for the strong link between the display
design and the product benefits.
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Name: Qillette FEOU

Placement: 250015

POPAI Europe Comments:

©op-up display printed on a
single substrate, placed at the
checkouts of the retailer



Name: Yice N\ Eﬂé@ Shelf /G’ﬂ\(o

Placement: ansbu@'s

POPAI Europe Comments:

Lots of brands are now using
card trays instead of vacumm
FO}’WLM@.



Name: Wilka Counter-lop

Placement: Tndependent C ~Store

POPAI Europe Comments:

Sits nicely) on the counter to
and unses the shape of a millk
chum to hold product.



Name: Toblerone Unit

Placement: The CoaOpamt(va

POPAI Europe Comments:

Stands out in-store and looks
ike it was flat packed as one
pece.



Name: Cﬂdbu@ CI’MV\C(’@ FQOM

Placement: Wlartin W\cColl's C -Store

POPAI Europe Comments:

The shelves for this unit look (ike
they were part of the boxes that
the product was delivered in so it
s all made out of the same
single piece of board.



Name: L\@V\X Gondola End Tls’ﬂ\@’
Placement: B500ts

POPAI Europe Comments:

Really cheap but effective way
of getting some stand-out at
the end of the gondola. The
product sits on the card ‘mat’
with a promotional message
popping-up at the front.



Name: ‘Grow yow Own’ TEOU
Placement: YWilkinson (Home/OIy)

POPAI Europe Comments:

Great looking unit made to look
ike garden fencing or a garden
shed. Top part is detachable and
has ‘jolos to do this month”
printed on —all aimed at getting
the shopper to buy products for
the gardening jolos each month.
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Name: &a(axy /GZ@

Placement: P0ots

POPAI Europe Comments:

New product line promoted with
card shelf tray.



Name: Wlaybelling Unit

Placement: Q(Ap&rdm@

POPAI Europe Comments:

Product was on promotion and
had high visibility with lots of
stock, held.



Name: YOindow Disp[ﬂ@

Placement:; OmV\@e Phones

POPAI Europe Comments:

Promoting cash-for-old phones,
the unit & multi-layered and
adds (ife to the window.



