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David Dalziel – Dalziel & Pow Creative Director

An exploration of the retail landscape today and the development of Timberland’s                                   
eco concept store. 

• A closer look at Timberland’s sustainability credentials and new brand campaign.
• What is a ‘purpose led place’ and how should this be reflected in a flagship store.
• Zoning and segmenting the store to translate and implement the project objectives.
• How the project came to life, planning stages and development.
• Outcome: what Timberland have achieved with their new purpose-led flagship.

Executive Summary

www.popai.co.uk
































































































