SHOPPER MARKETING
IN A MULTICHANNEL,
CONNECTED, DIGITAL
WORLD




THE WORLD IS CHANGING, AND FAST




THE CHANNELS IN WHICH WE SHOP ARE CHANGING

RAPID DISCOUNT CONTINUED ON-LINE
CHANNEL GROWTH CHANNEL GROWTH

HYPERMARKET DIGITAL TECHNOLOGY
REINVENTION TRANSFORMATION




RETAILERS ARE BECOMING MORE SHOPPERCENTRIC

ESTATE TAILORING INSPIRATION PROVENANCE
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" Whole Foods, London " Sephora, Paris

FOOD TO GO  VENDING
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Loblaws, Ontario

LIVING SOCIAL IMPROVING DESIGN
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BUY DiFrror
FROM 0ty ChaeTLY

We Buy Digecy Fap

‘hez Jean, Paris Penny Market, Emmelhausen Sephora, Seattle — :f:}aderbes, Dallas







FUTURE GENERATION OF SHOPPERS ARE CHANGING
THE RULES OF ENGAGEMENT




SHOPPERS’' SEARCH AND SELECTION PROCESS HAS
CHANGED: A NON-LINEAR PATH TO PURCHASE

press
~ads




BEHAVIOUR IN-STORE IS DRIVEN BY SHOPPING
MISSIONS, MINDSTATES AND ATTITUDES ...

SHOPPER SHOPPER SHOPPER
MISSIONS MINDSTATES ATTITUDES
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WITH FRIENDS, NATIONS AND &DOVEMEN TODAY
TO WIN RUGBY WORLD CUP 2015 TICKETS"




HALF-UP DO WITH HOW TO CREATE TAYLOR SWIFT
TOP KNOT TUTORIAL THIS PIN UP INSPIRED SLEEK BOB
WITH ZOELLA HAIRSTYLE WITH TUTORIAL WITH_..

MADDIE BRUCE

&

HOW TO GET A HOW TO GET SLEEK HOW TO CARE F
PROFESSIONAL LOOK SMOOTH HAIR WITH YOUR FINISHED
THAT'S PERFECT .. BEAUTY CRUSH STYLE WITH RUT
CRILLY
- -
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SUPER EASY AND HOW TO ACHEIVE HOW TO CREATE

HOW TO MAKE YOUR C

HAIR SHINE WITH QUICK SCHOOL-DAY FABULOUS FESTIVAL BEYONCE'S

ESSIE BUTTON STYLE WITH HOLLY HAIR WITH ZOELLA GORGEOUS CUR
SAMANTHA WITH WILLOW B
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SUMMARY

One size




